= (Thicaao Tribune

BUSINES

50¢ City & Suburbs; 75¢ Elsewhere FRIDAY, AUGUST 11, 2006 CHICAGO
160TH YEAR — MO, 223 O CHICAGO TRIBUNE
Chicago Tribune
SECTION
FRIDAY

AUGUST 11, 2006

Investors react with calm

Duty-free
stores hit
by ban on

all liquids

By John Schmeltzer

| Tribune staff reporter

Sales at duty-free airport
stores, including the ones at
Chicago's two international
airports, took a hit Thursday
after faderal officials barred
the transport of liquid and gels
on planes.

The ban came in the wake of
the arrests by British author-
ities of two dozen people be-
lieved to be intent on using a
liquid-based explosive to blow
up passenger jets hound for
the United States,

The precautionary ban in-
stantly eliminated the market
for duty-free staples like wine,
liquor and perfumes, which
represent more than 50 per-
cent of sales in the $27 billion
global duty-free business. Un-
der curvent arrangements,
passengers make purchases
after checking bapgage and
clearing security, requiring

| them to take items with them

on the plane.

Some duty-free store oper-
ators are requestinga meeting
with the federal Transporta-
tion Security Administration
to develop a work-around
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Terrorism and the market

Since the major drop following the Sept. 11,2001, terrorist attacks and another decline in 2002,
the stock market has steadily rebounded with little reaction to subsequent terrorist acts.
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Security rules
taken in stride

The helghtened securi-
ty measures that fol- |
lowed Thursday's terror-
ist scare, including a ban
on nearly all liquids and
gels, are unlikely to
prompt travelers to stay
home, experts say. PAGE 6

ALTERNATIVE TO FLYING

Chicago Tribune/Max Rust and Keith Claxton

Conferencing takes
wing as travel option

By Eric Benderoff
and Mike Hughlett
Iribune staff reporters

London's terrorist seare rat-
tled thousands of business
travelers on Thursday, but un-
like after the 9/11 attacks, con-
ferencing technology is so
common that il has emerged
as a viable alternative for
many road warriors.

Several  factors  have
spurred conferencing's
growth in the past five years.
Prices for audio and video
gear have dropped in hall, ac-
cess to a conference 1s as close
as a mobile phone, and the use
of high-speed Internet connec-
tions is escalating. .

“Flexibility is very impor-

tant,” said Jim Tayloy, chiel
executive of the Thomas
Group, a Dallas-based consult-
ing firm that finds nearly all of
its 200 employees on the road
each week.

“Our people aecross the
couniry can {tap into our meei-
inps with VTC [video and tele-
conferencing],” he said. “Ifit's
practical, we might use more
VTC in the next few weeks as
security measures at airports
increase. We can gripe and
complain, or we can adjust to
the situation.”

His ease in handling the ter-
rorist threats that erupted
Thursday is common among
businesses these days. Since

PLEASE SEE ALTERNATIVE, PAGE 6

Stocks manage
to move ahead
despite threats

major terrorism bust in

Britain on Thursday

canceled international
air flights and delayed travel-
ers at major U.S. airports.

And the Dow Jones industri-
al averape rose [ur the Orst
time in five days.

Onee again, a terrorism
scare cavsed barely a ripple on
Wall Street.
The mutad
reactions of
financial
traders to
blaring head-
lines has
heen a deja
vu story
since mar-
kets rebound-  Bjll
edom Sept.  Barnhart

1, 200
The Dow Market report

climbed 48.19

points, to 11,124.57. Other major
indexes rose as well. Trading
volume on the New York Stock
Exchange and Nasdaq stock
market eased from Wednes-
day’s moderate level.

Such a seasoned, not to say
callous, market response to
thresdts and actual attacks is
good news for investors. The
equanimity likely reflects gen-
eral confidence in police au-
thorities here and abroad, wise
skepticism ahout terrorism
hype by politicians and the
press, and the simple reality of
the world we live in,

Another reason for the even
keel in markets is that
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Herb Pyles, senior director.for product management and devel-
opment at InterCall, sets up a teleconference hookup Thursday.

ALTERNATIVE:

Equipment
easier to use,
less expensive

CONTINUED FROM PAGE 1

9/11, a tipping point for the con-
ferencing industry, more busi-
nesses are integrating such
technical tools into their plans,
either as a supplement to travel
or, for a short while, an alterna-

Conferencing
business on the rise

Sales of audio and videocon-
ferencing equipment and ser-
vices:

SALES
YEAR (IN BILLIONS)
2000 $2.84
2001 3.18
2002 3.35
2003 - . 3.41
2004 3.70
2005 3.99
2006% 433

Source: TeleSpan Publishing Corp.

tive to travel entirely.

Atvideo game-maker Midway
Games Inc., videoconferencing
equipment installed last year is
used to “keep up with all of our ,
studios,” said Reilly Brennan, a I
spokesman for the company.

Chicago-based Midway’s 850
employees are spread out in
many locales. The firm has
game-development studios in
San Diego; Los Angeles; Seattle;
Austin, Texas; and Newcastle,

It’s too early to say if
there will be a spike, but

will continue to grow

because people will think
twice about international
trips.” .

—Scott Etzler of InterCall

England. Plus it has sales offices
in Europe.

ceutical companies are big us-

England. Plus it has sales offices
in Europe.

“I wouldn't call it a replace-
ment for travel. It's not a substi-
tute,” Brennan said. Instead,
it's a more convenient way to
share information between stu-
dios and headquarters. “We use
[the videoconferencing system]
almost every day.”

But Midway employees still
hit the road when a face-to-face
meeting is necessary to spark
creativity among its developers.
There are times when “we like
to get everyone in the same
room,” Brennan said.

Several factors have contrib-
uted to the growth of the indus-
try, said Elliot Gold, president of
TeleSpan Publishing Corp., a
California firm that tracks the
conferencing business.

First, videoconferencing
equipment has become much
easier to use, No longer do you
need somebody trained in the
system to operate it for you.

“You walk in and it works. It's
just about idiot-proof,” Gold
said.

Second, employees are in-
creasingly used to digital com-
munications, so they feel com-
fortable with the equipment.

And third, prices have fallen.

A pgood videoconferencing

system that costs $3,000 today -

would have sold for 37,000 three
or four years ago, Gold said.
And Web-based conferencing
systems are cheaper, where a
good Webcam can be bought for
$129 and conferencing software
for $40 to $50.

Considering the pace of tech-
nology, those extra tools may not
be needed for small businesses
or for people who work from
home. Speakers and video cam-
eras are increasingly being
built into computers, and com-
bined with the growing use of
Internet-based phone calls, peo-

" ple can sit at a desk in Chicago
-and give a PowerPoint demon-

stration to a client in Europe.
There are three types of con-
ferencing, said Scott Etzler of
Chieago’s InterCall, a subsidi-
ary of Omaha-based West Corp.
Audio conferencing is by far
the largest because people can
connect from a landline, a mo-

) bile phone or from the Internet.

Web conferencing, which Et-
zler said is growing rapidly, al-
lows users to show a presenta-
tion or graphs over the Internet
during a call. He said pharma-
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ceutical companies are big us-
ers of this technology because a
salesperson, product manager,
division president and the cli-
ent can be be connected and
view the same presentation.

Tinally, there is videoconfer-
encing. That is growing as well,
but it requires the users to be in-
a room with proper equipment
and sufficient bandwidth to
handle the video feeds. You also
can patch in a participant from
a mobile phone if they are stuck
in traffic, something Taylor, the

Thomas Group chief, said is
common,

Etzler believes videoconfer-
encing could see a surge in in-
terest for international busi-
ness in the wake of Thursday’s
terrorist scare, as increased air-
port security measures may
curtail some travel.

“It's too early to say if there
will be a spike, but it will contin-
ue to grow because people will
think twice about international
trips,” he said.

There was definitely a spike
in conferencing after 9/11, but
those numbers flattened out in
subsequent years.

The conferencing industry
posted a12 percent sales gain for
2001, said Gold, with much of
that growth coming after the
terrorist attacks. But that rate
dropped to 5.5 percent and 1.8
percent in the next two years,
before accelerating to around 8
percent annually since 2004.

For InterCall, overall confer-
encing revenue increased 8 per-
cent in September 2001 and
soared 30 percent that October:

In 2002, revenue for audio con-
ferencing rose 10.5 percent, but
by 2003 that growth tapered to
5.2 percent. In 2004 and 2005, the
numbers increased to 10 percent
and 9 percent growth, respec-
tively.

Overall revenue for the com-
pany this year is projected to be
between $570 million and $600
million, up from $438 million in
2005.

For firms that rely on travel,
Thursday's events will continue
a trend that has emerged over
the past five years.

“We'll continue to go out and
meet with our clients,” Taylor
said. “But we will make adjust-
ments.”
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