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UC: Slow & steady wins the race

UC for InterCall simply means the
integration of tools we use evervday,
for example, the integration of
phone, email and instant messaging.
The integration of these key tools
will transform the worker, ensuring
greater productivity and results for
businesses.

InterCall has a
two prong UC
strategy in place.
The first wmvolves
mifying meetings,
and today, the
company which 1s
one of the world's
largest conferenc-
mg providers, has
mtegrated 1ts con-
ferencing meeting tools to achieve
this. Meeting participants using Inter-
Call conference solutions can there-
fore share applications and schedule
meetings through their mobile phones
for example. Robert Wise, vice presi-
dent, marketing and strategic business
development, InterCall USA, says that
the company has been in this space for
2 years, and 1s strong here. “This 1s
why we will approach UC from the
conferencing and collaboration side.

Robert Wise

It 1s our forte and competitive advan-
tage,” he explams.

He adds that at this stage of UC, a
market trend InterCall has noticed and
watched closely 15 the fact that busi-
nesses are doing most of their UC in
umfied meetings. “Unifying web,
voice and video 1s thus a prionity,” he
says.

The second part of the company’s UC
strategy involves the building of prod-
ucts to integrate to full UC. Wise says
that the company will manage and
host other compames™ solutions and
will also integrate their own solutions
here. A lot of R&D 1s currently bemng
done to achieve this soon.

Wise observes that UC has its fair
share of challenges — a key one being
that the cost of building the network
for UC 1s more costly than first antici-
pated.

He also notes that the video confer-
encing gap 1s closing in the Asia Pa-
cific, which is playing catch-up to for
example to the US. There is a demand
here for example, in web conferencing
and this together with wideo confer-
encing will drive UC s adoption.
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Another reason why UC will grow in
the region, he says 1s because of the
sheer number of multi-national compa-
nies located here. As users of UC, they
will introduce it and spur it further on.

SMBs he adds. will also want in on the
UC space but for them, 1t will most
likely not be on-prenuse.

They will mnstead look for providers
who host in the UC space, and this is
an area InterCall will also look at.

Wise notes that UC is still in its begin-
ning stages but 1ts potential 15 huge.
“UC stil has some way to go. Most
people and compames are still in the
“baby steps” phase here and still have a
bit of work to do before they reach
therr vision of UC, but when they do,
it's going to be an amazing ride and
experience.” {
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